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Digital marketing plays a key role in consumer behavior, This class will
introduce the growing market status in the area with digital practices, while
also provide you observing approach between interface and user experience,
By the end of the course, you will be able to understand how current
trends shape the consumers needs and beyond. Through lectures,
discussions, case studies, and experimental simulations in UGC- positioning,
students will also come to develop digital storytelling skill in strategic ways,
which inevitably create values for innovation and entrepreneurship.
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