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An introduction to the latest trends in digital marketing based on marketing
theories. Includes multiple learning—by-doing sessions to enable students to
use off-the-shelf marketing tools to perform several marketing activities.
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1|2 A2 F B 1T4509 4 AMEA | Students will be able to learn the basic concepts of
digital marketing

2 | B A AE 2 A B S e B A Students will be able to analyze real cases among

the world
3|2 A BAER R Y AT E 9 4T45 4| Students will be able to develop an experimental
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Students will be able

to identify the trend and

TEUE the importance of digital marketing
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