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This course aims to introduce students to the functional competency of
editing and publishing, including the strategy of topic selection, book
development, marketing planning, editing techniques, printing industry,
pricing principles, distribution practices, copyright, event planning and other
related tasks, so that students can understand the complete process of
editing, distribution, printing and marketing, as well as the work of editing
and publishing. Through practical editing practices, students will gain a
detailed understanding of the publishing industry.
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