AL B 1108 ERT 2D KT H

T EBXE 54 A )
= peik | Mulnde
AT - H- .
#CFT | 1-FEI CHEN
RETAIL MANAGEMENT

=N Bk | 7 Has
TLGAMI1A
SDG1 i § 5
A0S | opGE % o ¥ g1 g B
ML | SDGY A& % plater AR s
a C o2 ) & 5T P K
SR FEAEL L
S NEYAALE .
Z A BEEREF I

4
/

[

<\

AEAEEREL s AP el 2P B g

D E.:F‘w
F. p &

FHME 4 o (0 £ 250, 00)
FILi 4 o O£ 150.00)

AR RA AR E R H 0 E

1. >
3.k &
5.8

AREF o (£ 1 35.00)
Ak o (b0 & 1 30.00)
L e (£ 135.00)

SAL

ARBEGAHRTEEIEAARUEH, NEHE

FEEZHABMA, ARER
7, AT, M RS R AR IR R

BEARERAY.




This course aims to provide an interesting decision—making approach to
retailing, Through instruction and curricular activities to reflect how real
retailers view their customers and make decisions, it also imparts the basic
knowledge necessary for a successful career in retailing and related
disciplines.
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1 To provide an interesting decision—making approach
to retailing
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111/02/21~ . . .
1 Introduction This schedule will be
111/02/25 lule
rearranged if it needed
be.
111/02/28~
2 .
111/08/04 Types of retailers
111/03/07~
3 . eqe
110311 | Multichannel retailing
111/03/14~
4 : .
111/05/18 Customer buying behavior
111/03/21~
5 .
110395 | Retail market strategy
111/03/28~
6 . .
11040 | Financial strategy
111/04/04~
4 . .
111/04/08 Retail locations
g| 111/04/11~ - .
111/04/15 uman resource managemen
111/04/18~ ) ‘
9 111/04/29 Information systems and supply chain management
111/04/25~
10 i
111/04/95 Midterm Exam Week




111/05/02~
11 . .
111/05/06 Customer relationship management
111/05/09~ . . .
12 111/05/13 Managing the merchandise planning process
111/05/16~
13 ; .
10520 | Buying merchandise
111/05/23~ . o —
14 Retail pricing participate a
111/05/27
conference
111/05/30~ . o ) ) —
15 Retail communication mix business visit if
111/06/03
needed be
111/06/06~
16 :
111/06/10 Managing the store
111/06/13~ ] . -
17| 1110617 | Store layout, design, and visual merchandising
111/06/20~
18 ;
111/06/94 Final Exam Week
. An oral presentation of the term paper is required.
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