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This course will help students understand how to make important marketing
decisions which they will face in middle—management positions.We are going

to invite many speakers from various background to talk about how they
make those crucial decisions,

tools, and decision—making processes,
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Reading Assignments

®H+
¥ o i Marketin Management Strategies 6ed. by Ferrell and Hartline
7O Consumer Behavior , by Blackwell, Miniard,and Engle 10ed.
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