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This course aims to discuss fanchising management and retailing

management.Specific details about the course will be announced in the first
week's class.
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P Stern, El-Ansary, and Coughlan (1996), Marketing Channels,

7R Kaufman and Dant (1995), Franchising: Contemporary Issues and Research.
Franchise Organizations(1998), Jeffrey L. Bradach, Harvard Business School
Press.
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