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This course introduces the concept of electronic commerce, including
business model, strategy, marketing, branding, CRM, and mobile commerce
issues, The pratice cases are also needed to read by students to deeply
understand the effects of e-commerce on business consumers.

AFARRE P RS RAT TR Ha PR

B Ar 58 P o u ¥R T (Cognitive) | ~ TR (Affective) ;¥ T it (Psychomotor) |
g pREEA o

- P,\;'r(Cogmtwe) FELAGHPAER E AR wvf{;&fw‘» MprEz gy .
= T (Affective) : ¥ & u_;%fiﬂ AR RIT BR S BASRERELFY -
= ;)liﬂb (Psychomotor) @ ¥ & 3% 4L B s d 17 25 BLjivdl (T2 § i oo
5 , . , s
B wKE PP %) #wEPHR(E)
| |RRETFRBHS Overview of Electronic Commerce
2 | ABE TR TG E-marketplaces: Structures, Mechanisms, Economics,,
and Impacts
3B EFRHBREE P EELITA | Consumer Behavior
4 |BEREE TR P ATHR Social Networking in Web 2.0
5| ABITHABERER Mobile Commerce
KEPIHRZPEGEA o RAr2FR2RE2ETE 20
B N Fe ~ s (%7) ¥ PR ;s
=3 12 ’}%“K‘F“_ﬂl] ,]:.,_ o Z%%'/% %\ ?Ig RS ?I_‘E. ’ 5}\‘
1| e | D > USRS Pl TTE S HHR(7
BHE M) E2(F
TE~Eg)
2| @4 | D 3 Hit -~ 33, Pl ~ TE A H(E
FE M)
3| @mav | D 2 U e I E €
HE ~amb)
4| & | D 23 i~ 3t RS~ TTE S HHm(E
FHE M)
5| @ | D 2357 A~ T R T (R
FHE M)
® o E R %
o ez A % (Subject/Topics) G
111/02/21~ s N
iz | 2N (jién ForRE FRAFTX PRRER
&) [F1F Rk é’J%EZME;Eé
111/02/28~| ., , .
2 s | B
H1/03/0T~| o - o 2o o = e W X A ad
N oy | P2¥ EFTHHOREERATERK/F3%F €TH
e A




111/03/14~| . . o
Y oes | FAFE EFTHHGLRRZ M F5F EFHHY
AR
111/03/21~| . ..
S| 10395 F6F EFRHOGIEEMGHRME
H1/03/28~| sy o p e g0
6 oy | FTE ERETA
H1/04/04~| oy
" 11/04/08 HEBE(CRA LX)
111/04/11~
iy ,,(:,
8 111/04/15 H8F KB REE
HI/04/18~1 o o s pt vy )
- %10% 4%ozk % ¥ HBle-Learning
111/04/25~ v
0011 04/20 ARt
11/05/02~| o o .
Kz é" k’ "\
110506 123 HATBAT A
T1/05/09~| r o o o o e
210513 H13F ALBHAT 4
11/05/16~| o o .
% 2 kﬁ,ff—
Bl 1105720 HLAF WIS
111/05/23~
“ A
4 e | FERS
111/05/30~| o e 4 oy -
15 111/06/03 BxAAA
111/06/06~
16 -
111/06/10
111/06/13~
17 -
111/06/17
111/06/20~
18 -
111/06/24
) LI TLd
i 2ERIBABRIRERNS
ARER
HEKA TS, "
s EFAfH-EH, BHETQCHR/ R, MIIE H/E/ Rt BESH/
w
ot
540
L;'”}"'_u' P Al 2 L BUSEDYIN| LI 7’ _ =
Freivg (A G % 2 AR 3 P 0% 2 AR RFTIE B
o Bic
QLEE: 200 % @FEHFE: 200 % GHPIFEFE: 300 %
ﬁ > =4
?j DS emkirE %
e ;\

Hih (%) 1300 %




"HkEFEEAFE R R : https://info. ais. tku. edu. tw/csp # ¢ ¥ e
B % | FEoRBTR TREFELAER AN, 2o

4

... RN A ; i ok 2 /—_\,_" ° % 2. ;} —'_ ) il-é‘ pa ok 5 20 Ay . RN A °
A R E ) ; ]

DEBES A S $ R22fg FRYEREPF O FAFERER AFI® SLLGIE
TLAXE4MO0853 0A ¥ 4

P/ £ 4% 2022/1/14 12:35:21




