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This course introduces the fundamental theories and practices of marketing
management, Topics include Understanding Marketing Management, Capturing
Marketing Insights, Connecting with Customers, Building Strong Brands,
Shaping the Market Offerings, Delivering Value, Communicating Value, and
Conducting Marketing Responsibly for Long—-term Success,




AGFARE P HRERT TR 0 PR HE

Bafe 8 pAEL B4R T e (Cognitive) | ~ THR (Affective) | ¥ T it (Psychomotor) |
ik B AT -

- F,\«’\—"(Cogm‘uve) FEAADNEF A A ,;;{;;y—ri P QF.{‘_—.»\:},_; £y o
-~ FR(Mffective) : F& Gz p cn@4s - BT R SR A EREZFY o
= ~ $tiv (Psychomotor) @ ¥ & AiZfl p s flide iv 2 Pbrdk (72 B Y

B , . , e
. KE PR 2) #EPER(E?)
|| B A RES R A% R A 4T 4K % 3L | Student will be able to understand and apply the
HEIE G E fundamental concepts and practices of marketing
management,
?I?B*—r\ ’f i]‘fﬁ‘uﬂb Z:lj__\ﬂ\ %?{?" s ?‘"E_--% ;\l
N T YT T e o
3 2 *%“*‘F i] *4,: o ;E 3 %j‘\% %'\ ?Ig ’ /24:‘ ?L—}é_ ’ )r\‘
Il 34 | AB 27 Ex e Bl o~ 1 (F %
¥ M)~ E(F T
BoEm)
®FE R £
3 - . . I
f p P43z n % (Subject/Topics) (R F¢,« -
] ﬁr-- L . E - D)
111/02/21 ~
2w g A g
"ileges | PRITAR
111/02/28~ e
2 jogoe | Ch L HEARITSHEEAORH BREFERFHE
111/03/07~
Hoyn | Ch 2 ERBALIERERE W 5 s EER S HE
111/03/14~
— 2
4 111/03/18 Ch 3. #I3T R A & FLAT 48 R w6
111/03/21 ~ . "
S| osses | CD 8. HIST SR ws A & SLAT 44 R g % — 483 £ (Electrolux)
111/03/28~ . -
S| oo | Ch T SMHEHAT A % =40 4 (IKEA)
111/04/04~
" owes | 9 # 8 2/ (No Class)
111/04/11~ e e s e .
81 o | OB 108 RETHER, BIZWHE L % = 403k & (Nespresso)
111/04/18~
A
N irjosgy | FATERBS
111/04/25~ .
101 11170429 Nt
111/05/02~
R A5 v s 3
s | Ch 12, &% e % w9 48 47 & (P&G)
111/05/09~ .
2| ess | Ch 130 BER RS SLEE AR 1T 4K BrERTHE
111/05/16~ . "
B3| s | Ch 17, BRESITIHER % R 403 % (Red Bull)




111/05/23~ " - e .
14 Ch 18. % ¥ K F A& >N 48 #k 4 (Evian)
111/05/27
111/05/30~ A o o . ‘s " _ "
15| oes | G 19,8 2% BALS 7 9) X4 @ KBRS
111/06/06~
16 i
L1L/06/10 Final Report
111/06/13~
| .
7 L11/06/17 Final Report
111/06/20~ .
18 g X B
111/06/24 HARA AL
i3 3l
ARER
KEXAE | T #EA

YHE F, ITHETE M EEHEAS /e, WAL

Philip Kotler and Kevin Lane Keller (2016), Marketing Management, 15th
edition, Pearson Education Limited.
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