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This course systematically discusses retailing management theory and its
application, emphasizes the analysis of important concepts, and explains the
application of the theory with domestic and foreign case study and life
experiences. In order to enhance students' interest in retail issues, and
cultivate students' ability to analyze and solve marketing problems, Course
content includes defining retail activities, understanding the importance of
retail in the world economies, analyzing changes in the retail industry, and
identifying opportunities in retail,
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value of retailing management,
HEPEZPEGEA  -Pond AL EFRRE S g N

F sk A Fe > i (4F) i S 0L PR 3 -\

_%;U B’F?,L_é\?“i ’Fz’\)‘ﬂké" %j\%% ?{g‘ T 4= ‘-23'—2_ ]

1| sese | pE 137 S RIS SN 3 3 RIS TTE S HH(F

HE ) HE(F
® o E R %

Flp st A % (Subject/Topics) —

=X
11/02/20~| o o X

= — ;_4 /E_ ?A

Wioges | 777 % & Bt
11/02/28~| e _ & -

= = R 4 75 A BE

2 111/03/04 F=F FEWAER
H1/03/0T~| e _ & .

K = ~ ;‘{ E

s | F=F FERBTE

H1/03/14~| o o . i
5 £ TIHY

Yigg | FEF FETHRS

11/03/21~| o _ & N
B

. 111/03/25 FRF ARG
111/03/28~| Lo . & .

$a% EES

S oo | FONFE FELI
H1/04/04~| 0 | o .

g R AE A
T s | P EF FEAL




H1/04/11~| e o o e s
S s | PNF ANTREE
HU/04/18~| e o o s s
xR 22 h A
N ioasg | FLF AN AL es 532
111/04/25~ e
00 111/04/29 Wk A A A
11/05/02~| 4 o v e .
U L/0s06 %+ BEEHMFZEE
HIA05/09~| | s s o s o o ) ok 4o
2l 110513 FA—F BAEREA A
11/05/16~| 0 , _ o e
B 110520 FH=F Wik
111/05/23~
AE =
14 111/05/27 =% TETH
111/05/30~ N .
AR - 28 A
B 411/08/03 T TEAAMs
111/06/06~ -
) 1106710 TEF BEWE
11/06/13~| L, . o . o e e e s
L I F+A¥ FEAE, XFAEFRARZIRE
111/06/20~ .
B 1106724 AARAAA
?%7@;
ARETR
#EXG | T, XK
- &K £ % 7% (Retailing Management 9e) 14 : Michael Levy, Barton A. Weitz,
?ff % ¥ | Dhruv Grewal 3Z# : FFaf 2% B FL5t
it
2 1,?’%
Lz i1 , PR Lo
¥ ggi ES AR RN TR EF NS S ST N
eLmE: 150 % @FEHFE:150 % SMPFE 300 %
li
THEA | emiiFEE 400 %
T | ek () %
r?{?“}% # P2 k% fep D https://info.ais. tku. edu. tw/csp & d &ik ke
T 4 BEoRBT % r?{%“%z\fsi‘” AR R

TLGXB2M0001 OP

Xxfégéérilg;zmﬁ;; g REFLE o p AR AF® AR
3

T/ £ 3F 2022/1/17  13:19:53




