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The purpose of this course is to let students understand the promotion
management of strategic marketing plans (4Ps) related to integrated
marketing communication (IMC), promotion tactics, advertising effect, etc.
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1| 2 ABEE T 48 B A9 IE 85 457, Students will be able to understand related
promotion techniques, including integrated marketing
communication (IMC), promotion tactics, advertising
effect, etc.
2| B AR T AR BRSSP 0948 B | Students will be able to understand various issues
FAE, related to Promotion Management,
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