1B 11085283 akEr 34

B3R A GE N
2g_fB ¢ 45 J}f{éﬁ( =T '—g F’JE;
BRAZ L 7ﬁ’- i'fi’ﬁﬂ'_

HSU CHAWN-YANG

LAW AND ETHIC IN COMMUNICATION

~ Bz A ‘ .
B2k B B3 | 7 M
Y N Fj»\#_,_ :L/.‘@ E%ﬁ’ﬁﬂ 2%‘_}4\
TAMXB3A

i~ SDG4 R ERT
PRAT L S

R

A0 ) g T PR

- o mEARETEe L EHLEL B o
S VR BHHA LR E R B A

AEARH IR~ A(PT)FRw At 4 2238 p Bt £

ALERRB AU EBREITLRY oA TR AW BTt 2K
3‘-"(“@‘ 40.00)
4

PR TR AR e T @y 2 AR mEegER - (0 £ 40.00)
E. A4 P ERSEBREHH IR RS EHRFERAFEHR A (O

AHFARFRREAFZR2IEP B E

2. ;1_ MEFEF o (W E 20.00)
4. FALET o (W F 1 40.00)
7. B E i o (b0 1 40.00)

ARAZ G ARGEZ AR BB EIRL R EET H LR, BIEEEOZE A B
BAIRLEEGD, DHEMHBER LB EXIEGEE,

SALf

This course aims to introduce the major concepts in the regulation of media
industry, The issues in this class include the freedom of speech, the access
of media and the protection of privacy rights,.
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