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theoretical perspectives
contemporary research

This course will introduce students to understand some of the important
mass media theories, The class is designed to help students:

1. gain the
on media and how they are translated into
efforts; 2. develop the ability to apply these

perspectives in critically analyzing mass communication research; 3. expand
their appreciation for the history and traditions of mass communication
research; 4. learn these perspectives to apply to the real world and how
they will inform you future work as a media professional,

ﬂ‘%‘;ﬂcﬁi?{%‘? PR A B

AgARKE P R R BN PR HE

| ¥t & " inae (Cogni
r' p *gri‘ifmj °

tive) ; ~ TH3& (Affective) | £ [ H it (Psychomotor) |

- ~iu4r(Cognitive) @ F& &AL P HEF ~ A ~ AR ~ BRWTELHFABLEY o
- R (AMffective) : FE AP B - G- EAECBA - HEREZEY o
= ~ #i (Psychomotor) @ ¥ & %4t B ensi s (T8 Pjbdf iv2 B Y

5 , . , N

- KE P (Y <) wEPHF(E)

1| 2o RE, BZ2KEE I By the end of the semester, this course will
1. BAED %%ﬂhfﬁ%kbﬁfﬁiﬁ%ﬂﬁé{l contribute to

Hah, BEE, EHFHEIEZ
2. B R% éﬁé‘ﬂujki‘;}tb% B 'f'ﬂ':i‘i
?\ XAb, BEH, S, fti B, E

12 81 3 A e B SRR P B8 L% 4% P
WENA G,

1. Describing and comparing theories, concepts,
authors and paradigms of the domains within the
communication science

2. Having a thorough knowledge to reflect critically
on the role of media and communication in social,
cultural, economic, psychological, political, legal and
other contexts,
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