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management field,

Entrepreneurship has become essential for firms to face new technologies
and cross—border competition and to navigate and survive the ever more
turbulent business environment, As this is a graduate—level course, we will
start with organizing knowledge about entrepreneurship and then acquaint
with research frontier, In addition, this course will introduce some
applications of artificial intelligence techniques in the entrepreneurship
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Develop general understanding of entrepreneurship
through reading, discussing, and analyzing the text
book,
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Catch up latest entrepreneurship research by reading
and presenting papers from top entrepreneurship
management journals,
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Have a tentative understanding of how artificial
intelligence techniques are applied to
entrepreneurship,
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