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This course is designed to expend participants’ understanding of innovation
management combining with modern competitive analysis and their use in
decision—-making and management in a global vision. From integrating
technological, market and organizational change, this course provides a

semester—long opportunity to test students’ global visions, strategic skills,
and managing innovation.
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Managing Innovation, 5th edition, Joe Tidd and John Bessant, Willey. 2013,
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