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This course will explore the framework of service marketing—mix (7P),
which is used as the main framework to think logically and learn rationally
in this course. Besides the traditional marketing theories, this course will
introduce some advanced service marketing concepts. To reinforce the
effective application of related theories, besides the lecture of related
theories, this course will also emphasize the presentation, analysis, comment,
and discussion for some practical cases.
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3| BEBRRIBITHNE R Understand the practical application of services
marketing;

4 | HEBBEA>TETFNES, Cultivate the abilities of analyzing and commenting
for practical cases,
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