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BUSINESS ENGLISH CONVERSATION
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This course is designed to train and help the students to develop their
skills of listening, speaking, reading, and writing in English through a
variety of authentic business situations,

It aims to build the students’ confidence in expressing themselves correctly
and fluently, and enable them to become effective communicators in their
future business careers., Every student

is expected to participate in all class activities with enthusiasm and hand in
each assignment on time,
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their future business careers,
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110/09/22~ . '
110/00s98 | COuse introduction

110/09/29~ .
o/10/05 | Welcome to our company (Unit 1)
110/10/06~ .
o/10/12 | Welcome to our company (Unit 1)
110/10/13~ .
o/10/19 | Welcome to our company (Unit 1)
110/10/20~ , .. .
10/10/96 | Business communication (Unit 2)
110/10/27~

110/11/02

Business communication (Unit 2)

110/11/03~
110/11/09

Business communication (Unit 2)




110/11/10~ . )
8 1i0/11/16 Procucts and services (Unit 3)
110/11/17~ s
?| o112 Wk A A A
110/11/24~ . .
10| 1 1011/30 | Procucts and services (Unit 3)
110/12/01~ . .
W 01207 | Procucts and services (Unit 3)
110/12/08~ ] .
120 o121 Targeting the customer (Unit 4)
110/12/15~ ] .
Bl os12/01 Targeting the customer (Unit 4)
110/12/22~ ] .
4 Lo/12/98 Targeting the customer (Unit 4)
110/12/29~ . .
15| 100 | Achievements (Unit 5)
111/01/05~ . .
16| | oy | Achievements (Unit 5)
111/01/12~ s
s MARAAA
111/01/19~
18
111/01/25
Jg 1. Tardiness: Be punctual for class. You will lose points for being
i o late.
23 %38 | 2. Absence: ;You will lose points for being absent.

3. If you are absent for 3 times, you CANNOT pass the class. Show
your teacher Proof of Absence (school business Mg, private
affairs F1&, sicknessy®{&; death in the family#1{&) if you
cannot come,

REXA | T
. .44 s | Business Plus 2: Preparing for te workplace (student's book), Margaret
?I;ELL Helliwell, Cambridge University Press, 2014,
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