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The course is designed to help students to build professional English
language communication skills in structured business environments, This
course also broadens students’ knowledge of modern business concepts.
Through a series of organized topic reading, listening, writing practices and

discussion, students would become more familiar with the use of business
language.,
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1 |1%E2 AR EEFERRMY | 1. To Improve student’s listening and speaking skills
BRIAET in a variety of professional business situations.
R EAETH HIRILF H953 R AR | 2.To expand upon student’s vocabulary understanding
iRe and usage in a variety of business contexts.
SHEREZAHWEFMM IR K4 | 3.To develop a general understanding of
5 5t business—related topics,
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" 10/00/2s | Introduction and Orientation
110/09/29~ . . -

2 110/10/05 Unit 1 Planning and Organizing
110/10/06~ . ]

3 110/10/12 Adjusted Holiday No Class
110/10/13~ . . -

4 110/10/19 Unit 1 Planning and Organizing
110/10/20~ o ] .

5 110/10/96 Unit 2: Service Industries
110/10/27~ o ] .

6 110/11/02 Unit 2: Service Industries
110/11/03~ o ]

" omge | Unit 3: Marketing
110/11/10~ o ]

8| oy | Unit 3¢ Marketing
110/11/17~ .

? 110/11/23 W o AR
110/11/24~ o .

101 1130 | Unit 4 Problems and Conflicts
110/12/01~ o .

| o1eser | Uit 4 Problems and Conflicts
110/12/08~ L ]

12| 1o/19/14 | Unit 5% Getting your message across
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31 10/12/21 | Unit 5¢ Getting your message across
110/12/22~ . ) ] . .
14 110/12/98 Unit 6: Meeting and Discussions
110/12/29~ . ) ] . .
15 111/01/04 Unit 6: Meeting and Discussions
111/01/05~ ) ]
16 Lo Review Unit 4-6
111/01/12~ iy
17 111/01/18 AR R
111/01/19~ ]
18 LoL/25 Presentation
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, Business Plus 3, by Margaret Helliwell, Cambridge University Press
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Supplementary Lectures: Readings (News, Reviews, Business Reports)
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