AL g1 108ERE | 2D RERET 42

L2 \
B v ¥ S
HF* | LIAO, CHEN-HUAN

INTRODUCTION TO ADVERTISING

fpiegriz P

o Bk | 7 Has

F 2 A 25& )

7 TR ER EFY 3IFAL
TLCXE3P

A2 SDGs
P BB 1%

A0 ) g T PR

- CHEER L .
=~ PTRF ArAva o
=B AR -

P N ELA

ARAR R S (PP P 2T P B £

A RREEEFRAIER O 04 F 1 60.00)
CCRAifarBMpsrdrzfEdmts o (& 14000

ARt ERe A A F RPN

2. FEH o (04 E 1 60.00)
7. B & F e (4 £ 1 40.00)

WRBEMAWMERKELTHRARERAMEEFH I ERBRES, AREN
PEHORLRZERBMRERRERB RSB RSO, AIZTHA, 21808
P, FARZH JRFRE, RRAZA-FHMREERTHREBRELSI N
P, PREERRESLBHRBARE —EF XN BARBEREELETE,

FAL

The purpose of this course is to provide students with a working
knowledge of the major frameworks, theories in the area of advertising
management, The goal of this course is to learn the material from customer
motivations, effective messages, operating media, targeting audience and
advertising measurement. By the end of this course, students not only are
familiar with the framework of advertising knowledge, but also can apply
this framework to create an effective advertising plan,
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