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This course focuses primarily on helping students develop writing abilities,
when it comes to Business English.

AHARRCE PR L B P R
RAARRE P ARA W T (Cognitive) ;5 ~ THE (Affective) | & Tt (Psychomotor) |

SR -

- ~iu4r(Cognitive) @ F& &AL HEF ~ A ~ A ~ SRMWTE LB LEY o
= L (Affective) | FE A D nBAE B ER S GL - FRRELEY -
= ~ #it (Psychomotor) @ ¥ & iz B ki s (T8 Hopeffe (T2 £y o
R , L e
s rERHEC ) KEPR(E?)
|| BARA R B AW HEL 235 | The aim is to give you a good grounding in writing
R ZEks, 3 AAREMEMATRR| and speaking style, which you can apply to any
S situation.
KEPE2Z PERELY - Pond RAAZEKE S 2o go N
P " o~ Lk (97) ¥ e o
g |P e P g AAE% wE 2 g 250
1 E]—:}ﬁ—[" C 12 Eg‘—‘"i N %“I‘Eﬁ N );? %\' > '? ﬁ? ~ %gt /EIJ’% N ﬁ;—-_,;lr_ \ %“I‘Eﬁ(g
# SH M)A (3
TE o~ F g ) Ed A
l;ia
ke R 2
Tl gz A % (Subject/Topics) g
| 10/09/22~ Introduction to Busi .
10/00/9g | Introduction to Business Englis
5| 110/09/29~ —
110/10/05 | “mating
5| 110/10/06~ L 4 ruation (1)
1os10/12 | @nguage and punctuation
4| 110710713~ L 4 ruation (2)
1os10/19 | @nguage and punctuation
110/10/20~ ' .
5 110/10/%6 Correspondence phrases & job openings
110/10/27~ _ ' .
6 Promotional materials & business reports
110/11/02
5| 110/11/03~ c ot .
/1109 | COVer letters and resumes
g| 110/11/10~ Technical 1
lo/1116 | Lechnical language
110/11/17~ e
? 110/11/23 A P &R
110/11/24~
1 ‘o
0 110/11/30 What makes a good presentation?




11

110/12/01~
110/12/07

Presentation types & equipment/environment
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110/12/08~
110/12/14

Starting a presentation & signposting
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110/12/15~
110/12/21

Highlighting/emphsizing & engage your audience
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110/12/22~
110/12/28

Making presentations: Scripting
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110/12/29~
111/01/04

Making presentations: PPTs
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Making presentations: Referencing
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111/01/25
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