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exciting designed trips

The normal tour plan usually consist magnificent spotlights from both
landscape and culture, However, the degree of agreements to the designed
package differs from types of persons upon social-economic characteristics,
The demand analysis could help student explore the focus group in market
upon diverse aspects. Applying the text mining, students can also quickly
integrate the dynamic market information and adequately modify to make the

fit the needs of patrons. Finally, students must

complete their own special exclusive tour plans and itineraries,
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