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The prosperity of social media, the internet is full of valuable big data,
especially unstructured public opinion, how to effectively explore and
analyze, and apply in various fields, for the study of this course focus, This
course will introduce the characteristics of social media, analytical index,
common analytical tools, public opinion exploration techniques, visualization
and other concepts about social media, and through the sharing of practical
and case—by-—case, to achieve learning results,
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the basic techniques of analytical methods and
exploration, and apply them in different areas,
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