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Social marketing is the must—have of modern marketing, Every brand or
individual may need this communication channel, This class starts from
building foundation on the concept of the brand, gradually introducing social
team work, content brainstorming and execution, basic media buying &
effectiveness examination, and social crisis management, to provide full
aspects in social management,

Students will in group create and manage a social account, From frontline
experience with the public, students get to learn the real practices of social
marketing,
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