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MARKET SURVEY AND RESEARCH
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The primary focus of a business is to analyze the market before setting up
a marketing plan. The main goal of marketing survey is to understand
customers, This course introduces the entire process of marketing survey
including how to set up a goal, how to conduct a market survey, how to
analyze data collecting from the survey, how to interpret the result. After
taking this course, students will be able to conduct a preliminary market
survey,
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1 Setting up the goal of a market survey
2 Designing a questionnaire
3 Analyzing data collected from questionnaire
4 Interpretation and reporting of the result of market
survey
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1 110/02/22~ Introduct; . ot -
Lo/0a/2s | troduction to market researc
110/03/01~

2
110/03/07 The Market Research Process
110/03/08~

3
1osss1a | Method of Market Survey
110/03/15~ . .

4 Content of a Questionnaire
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110/03/22~
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110/03/28 | Types of Data
110/03/29~
6 . . . .
10/04/04 | DeSigNIing Questionnaires
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7 _ L
110/04/11 Descriptive Statistics
110/04/12~ .
8| L0045 | Example of Market Survey Academic Research Paper
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10/05/02 | Mtroduction to SPSS
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10/0s/09 | COmparing Two Means @ t-test
110/05/10~ _ .
12 110/05/16 Comparing More Than Two Means : ANOVA
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13 .
110/05/23 The Chi-square Test of Independence
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14 . )
o530 | Regression Analysis
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110/06/06 Factor Analysis
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110/06/13 Final Report and Presentation
110/06/14~
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110/06/20 Final Exam
110/06/21~
18 )
os0s/27 | Supplement Teaching Week
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A Concise Guide to Market Research : The Process, Data, and Methods
Using IBM SPSS Statistics

WileyPLUS Stand-alone to accompany Marketing Research Essentials, Sixth
Edition with SPSS
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