1B 1098528 akE 4

iT48 R A At ST con | ZE &
oAz 4 A bl
HFE* | CHANG CHUN-HUI
SEMINAR ON MARKETING
X 4] — T
Bk kB A A ® %ﬁﬁﬁ N
TLFBJ1A e e S

R

SOG4 BT

SN

#4222 SDGs SPG8 # E;;:)I; X g g s B

A0 ) g T PR

- BE CEFRR PRTRL P ELN Ak, TRERT L AR
;oo PRI -

S ATERFEAERTOPIRE > WA M F S FT TOERE > il
G AR ) P E

ZCFARRAPMERFROFRE BV EG TREEY 8 THRELEE R EaR

Al s AP Pua 4 2 p B F
A BVEFREEY REEF2d At o (v :40.00)
D. 59" &5 FHEMiEgE2 L - (4 E 2 60.00)

AR EREA A FE AP S E

7. B} &

5.8 o (v E 2 40.00)

® o (& :60.00)

ALl

AREKEBER R KD F AT T L EAA M AT R og &) @2 F & 20932
WA, P#E—FIEREEF LT E LG EB AL TR N F R R
RABEZY, LM ERGITHEHDLGEEIVE,

This course will help students understand how to make important marketing
decisions which they will face in middle—management positions.We are going

to invite many speakers from various background to talk about how they
make those crucial decisions,

tools, and decision—making processes,
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abilities to make better
marketing strategy decisions,
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Reading Assignments

®H+
¥ o i Marketin Management Strategies 6ed. by Ferrell and Hartline
7O Consumer Behavior , by Blackwell, Miniard,and Engle 10ed.
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