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This course aims to discuss fanchising management and retailing

management.Specific details about the course will be announced in the first
week's class.




AGFARE P HRERT TR 0 PR HE

Bafe 8 pAEL B4R T e (Cognitive) | ~ THR (Affective) | ¥ T it (Psychomotor) |
ek pAEEEA] o

— N F‘QIP(COgnltlve) .g ‘é‘_ ;Zﬁi EJ mi"a %‘ifﬁ ~ iif_}?. ~ lé":}:;:}ff'j; 2 LK\F‘ {\_"’"—35.7' g 3‘13 o
= ~ R (Affective) : FEL AFHP EAE - B - GR -F A -FEREZEY o
= ~ #iv (Psychomotor) © ¥ & f3%ft P s i d (T2 Pjimdfe (T2 8§ -

®E PR 2) ®EPRGEY)

WREBIREBEA T A i&iixi% Vis lectures and case discussions, students would be
T, B—FH Ak hHEF LB A 7 | expected to understand both the theory and practice
NFHEMAK ; Rk BH T’J"g’ﬁ‘ﬁaﬁ of this course,

TR EEITH AT,

KE PR PR Pooicd AR AR RS 2o R

Fo ~ e (9F) R

2 N R

iwie | AD 27 HaE B B

Bk ER £

F

=X

pEpARZz m % (Subject/Topics) #er

110/02/22~

110/02/28 3%%%{]\38

110/03/01~
110/03/07

RS KFREX [EHEAXOTHERE o4

110/03/08~

110/03/14 228i2 1R

110/03/15~

Losesel | Fomifour deers

110/03/22~

1% 48 4
110/03/28 et

o

eI, ALK ARG

110/03/29~

¥ 45 5B 2B A
ooy | ESARIREY SR A

110/04/05~
110/04/11

110/04/12~

=2 5 SEE
110/04/18 T A k4R

110/04/19~
110/04/25

B E

10

110/04/26~

I EE T BRSSO Y

11

110/05/03~
110705709

e AR E KGR

12

110/05/10~
110/05/16

e A T JE 8 1E R v/ SRR E IR

13

110/05/17~
110/05/23

1% SAKA AR 8w B A B B A4/ 85w B 5E R A 3




4 e | BRESEM ()

15 e | RS B (=)
| MR
i | A
|| s

% %k

ALEAR

RERE | TH BRUR

@ ER, G AL
EEEEMA =R, &b FHIA

Stern, El-Ansary, and Coughlan (1996), Marketing Channels,
Kaufman and Dant (1995), Franchising: Contemporary Issues and Research.
Franchise Organizations(1998), Jeffrey L. Bradach, Harvard Business School

Press.
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