1098 ERY 2F Y PR H 4

Bl A ESEH

WA A g | AR
INNOVATION AND ENTREPRENEURSHIP #FT | CHEN, CHI-HSIANG
MANAGEMENT
/\ 55 _ __l ‘:
& FALTFTA R ‘ )

B2k )k i F G Jﬁf}%/ﬁ;ﬁcﬁ
TLCXMIA TR ER EHFYH 254

SDG8 & E%;)’I* % A

bl

HAEZSDGS | SpGg & % plaver gk s

ML D612 e g

(3

SDGLT 3% & B 4

NEVRUS B it
~ ’é)"\éﬁ? i_z»ﬁ‘r;; o
s A B

SRR R

ARAR R S (PP P 2T P B £

A R TRfER LY fEFE o (LL'é 30. 00)

C. i A AT EGEFTERZXFY o (v & :30.00)

Ilﬁﬁ@?ﬂ%“ﬁﬂﬁﬁéfiﬁﬁwwﬂ{;(Wi 40. 00)
AR EREA I EFR AP AN E

1 23R4T o O £ 1 30.00)

B L 7o (3 F 1 40.00)

HAL A

Bl #E YA WEm EEUMERRNBAFEERME, BHEH
m, EEG, ﬂ*ﬁc@ WA T EHD, ﬁ?%‘ﬁ'] &I E,

: a&

\

B RIRIAEF R BT 30, M BE, BERFARESH, 5|7 ﬁ—%—iiﬂé‘ﬁ%’-/‘i
ARIFBREY, EAMORE &?};&#ﬂfk b?%ﬂfJF'J TR E Y, A%
BI BIEFTRIRG S XAHFE, REWBEET HIR,




The materials for this course mainly focus on the capabilities enforcement
for the entrepreneurial management, which includes the required skills,
expertise, thinking methods, the challenge during the process of developing
new business and the needs for the strategic analysis.

This course will be the definition of innovation beginning from the value of
imported innovation management issues, including technology strategy,
innovation process, and the application of information networks, technology
transfer and global competitiveness.
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