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CRM is a very important concept and tool for companies to serve customers,
This course explains how companies can use IT in the face of customer
marketing, sales, service processes, and build a service architecture to
achieve process optimization and are the ability of every employee.

The Social Media Analysis system is now an important tool for
understanding customers. This course also explains how NLP technology can
be used to analyze customer behavior and social media,
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1| THREFMGEEBRIEZAR Understand customer relationship management
concepts and systems Architecture
D THREPHBEEZAAREL Understand the system implementation of customer
relationship management
3| THRBREZT REAZEBEME A4 | Understand the design and application of NLP
Z X H A technology and social media analysis
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