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Understanding consuming behavior is critical and essential., It's not only
up accurate concepts on marketing planning & consuming behavior with

construct and develope capabilities of desserting consuming behavior
systematically,

common knowledge, but also systematic theory & logic. By starting to build

case study, followed by students' daily observing, practicing & presenting, to
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To build up systematic marketing planning concepts
To train logic thinking independently

To analze & organize data through observation &
learning

To develop communication skKills, including
presentation, discussion, to tell story,
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