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This course is expected to cultivate students’ professional knowledge of
marketing management through the development context, theories, cases
study, practices, and related practical cases of marketing to cultivate
management talents,
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R BARITHEELTE X R X| Attitude: Cultivate the professional attitude and
R F 8135, self-confidence required by marketing managers.
Ky ABATHEAN Others: Familiar with marketing related technical
W38 Bk RATHE B T2 5 vocabularies and terms both in Chinese and English
and the potential competency of future marketing
management,
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