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This course is aim to guide students to discover big data’s goal, strategy
and related business marketing model, This course will emphasize analysis
and discussion of global trend. Through lecture, discussion and report,
student will cultivate 3 big data mindsets, including international thinking,
interactive communication and interdisciplinary collaboration. We hope this
course can motivate student to use big data to create value for customer
and organization as well as develop Taiwan's transportation technology and
management talent,
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