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This course covers the following topics:

e Functions of marketing planning

e Procedures of developing a marketing plan

e Structure and format of a marketing plan

e Related analyses and evaluations.

e Planning goals and target market selection,

e Product/service design and supply chain constructing.
e Business model design and innovation,

e Development of marketing strategies.

e Marketing programs and digital marketing,

e Marketing plan writing and implementation

In addition to giving lectures in listed topics, case study and group
discussion & project will also be included.
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