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MARKET SURVEY AND RESEARCH is an operation method that allows
people who dominate affairs to quickly understand the audience’s thoughts.
Good market research will make things they want to promote go to heaven,
and bad market research will remove the promoted things early, and
nowadays cloud information and tools In the flooded situation, how to
master traditional tools and cloud tools, and understand the audience's views,
is the focus of this course for learners to understand, and hope that

learners can apply to practice,
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be able to actually operate,
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