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RE b isd - A

e B | %A

}':75 Y & ¥ ¥

F R o SH | E E8Y 284
TLFAB

SDG3 24 i B frimak
#4222 SDGs

R

A0 ) g T PR

- B THEERE ) PRTEL DS LN TAEGE ) - TREBRT, - T AR
J}.J N rr&:—@g;?/i‘ °

S AERERA ERTOPIRE BRERLF M FET T E > ud
* T Gk e E

= %;;;L@]F\ K4 ;(@¢\,ri7§tm/ﬁ§% mev % Wm s f” o) I’Wxg “q‘:J i ?ql_;_g-‘_,.a,x o

AEARH R S AP e 2T

A BPEFREFEY R%EEE2d 4wt - (4 £ 50.00)
C.ByEF AHREP P EAFHmEL s - (£ 150.00)

AR EREA AN EZR2ZF P B

1 23R - (b0 £ 2 30.00)
CFEREY o (04 £ 110.00)
B (v E 140.00)
BB EEe (0 E 120.00)

N Wn N

AREEDEERARFERHAIEOMRAL ZANRFORRHESHNNRE Z8
iﬂé‘/\é’?%&&kﬁﬂa‘xﬁ%}ﬁziﬁ Pty SURIRE AR ZHEAEEH A BB RS AR T
AWBERNB P ZRARLFNH A ETRAZE LIRS R #FA
B, EFE RGO BoAE LA RRGIRG LR BRI FRA,

FAL




This course is designed to offer (1) modern business—related topics to
engage students and involve them in the practice of everyday business
communication, (2) an integrated grammar syllabus offering extensive
functional practice, and (3) varied activities and learning strategies to
motivate and support students in their studies. It aims to build the students’
confidence in expressing themselves correctly and fluently, and enable them
to become effective communicators in their future business careers.
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110/02/22~ . .. ) .
Y 110/02/28 Course introduction; Selling yourself (Unit 1)
110/03/01~ ) .
21 1 10/03/07 Selling yourself (Unit 1)
110/03/08~ . .
3 110/03/14 Selling yourself (Unit 1)
110/03/15~
4 Selling yourself (Unit 1); Building self-confidence
110/03/21 (Unit 2)
110/03/22~| _ .. . . .
5| 110/03/0s | Building self-confidence (Unit 2)
110/03/29~| _ .. . . .
61 110/04/04 | Building self-confidence (Unit 2)
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7 Building self-confidence (Unit 2); Effective job
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application (Unit 4)
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8 110/04/18 Effective job application (Unit 4)
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9 Effective job application (Unit 4)
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00500 Successful interviews (Unit 5)
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12| 0/05/16 Successful interviews (Unit 5)
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13| L0/05/23 Successful interviews (Unit 5); Improving
relationships (Unit 7)
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4| 00530 | [mproving relationships (Unit 7)
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15| 1 10/06/06 | [MPTOVING relationships (Unit 7)
110/06/07~ .. .. ele . .
16| 1 10/06/13 Giving and receiving criticism (Unit 8)
110/06/14~| . . . e s .
17 1 10/06/20 Giving and receiving criticism (Unit 8)
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o (1)Tardiness: Be punctual for class. You will lose points for being late,
2 Pk (2)Absence: You will lose points for being absent,

AR EIE | (3)If you are absent for 3 times, you CAN NOT pass the class. Show your
teacher your Proof of Absence (school business’™Mg, private business%1g,
sickness/&1&, death in the family &1&)
if you can not come,
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Ventures Transitions: Student's Book, Gretchen Bitterlin, Dennis Johnson,
Donna Price, Sylvia Ramirez & K. Lynn Savage. Cambridge University Press,

Kit 2010.
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