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The purpose of this course is to introduce the basic concepts of customer
relationship management field, relevant basic conception and application,
enterprise conduct planning activity to select method. It's via of way the
theory and discuss example, in order to set up classmate's understanding and
interest to customer relationship management. The course content does not
involve any formula or calculation, take managing and using as the principle,
let classmate understand with favorable customer relationship management
conditions and whom enterprise run getting related.
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