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In this course, you will learn the fundamentals of marketing management
and operation process through real world business examples, illustrations,
cases and exercises to catch the marketing management development and
trend. You will learn how marketing management processes and tools can be
used to increase customer base and improve customer satisfaction finally to

achieve company business goals and values.

AGFAERE P HRER S FR 0 PR HE

Bafe 8 pAEA B4R T e (Cognitive) | ~ THR (Affective) | ¥ T it (Psychomotor) |
g pREEA o

- ~s(Cognitive) ! FELAFFP HEF A CABA C BRRTEELFRLEY o
=~ (Affective) : FE AP BB FEER-LA-FERFLEY o
= ~ #iv (Psychomotor) : ¥ & f3%ft P s i d (T2 Pjimdfe (T2 8 Y -
W KE PR 2) #EPER(E?)
1|32 4 B aiT48 % 269 % ¥ %38 | Building a basic understanding of key concepts in
marketing management
2 FEA L BB 3%5}*)? .| Applying marketing theory and skills training to
e, LIERATIHE R AL 7| complete marketing plan with business planning and
RATSH A B EE analysis capability
KEPHR2ZPHEFL Pt AL FRERE > 28782 0
B Fe s k(1) e e
L Kka A ’ = 0k spE 5\
B f *T‘*F‘ft] *4): o ;; 3 f_ﬁj‘\% % ?Ig = ®
1 InAT AB 27 HiE @3 Hm B E Bl ~ TTE 3 ( z
FE R HFL(F
L \'—".Fl‘ ~ %‘ ‘:_ﬁ
2| B3 AB 27 = RUSEIES =R Pl -~ TESHH(E
HE M) L (3
® P E R
Hlp s A % (Subject/Topics) %
110/02/22~ ; ;
4l HE A > 22 ah 3
L ITHI R & THERH RS E R
H0/03/01~| [ ooy Ko e K S s 42 e o
2l 1 10/03/07 DAATSEIR R & BHETHEANEFABAZRAK
110/03/08~ _
Mooy | TEHREASRBETA & BEMM
110/03/15~ . o = 1 = p
Moo | R #RE, ARBHEH AT 1754
110/03/22~ o o
2| 110/03/28 B o, JRAR B Rt
110/03/29~
| 1100404 | OFF
110/04/05~
7 BRATE LI E o A iR H

110/04/11




110/04/12~|
8 110/04/18 sT1H
110/04/19~| ,_ . .
I 10soares | 1 B
110/04/26~ .
100 1 10/05/02 kit
110/05/03~| . .
M 1005700 TEMnH
110/05/10~| .
12| 0/05/16 HBMBEAERE RS E N LA
110/05/17~ o .
B 10705723 A BoH B SRS
110/05/24~ e
4| onssg | BT
110/05/31~ .
15| Loneses | BLEEITHH
110/06/07~ "
1) 1 10/06/13 B
110/06/14~ "
7\ 110706720 B
110/06/21~ -
B 10/06/27 AR A
Y LER BT EALBANIE FITHEGLTHT, HBREFSHAREAUE=
DAY Bl(RI#7, A&, @J%ﬁ)
AREE | 23| H R B o fTH %aﬁiﬁu&ﬁufTEﬁ%ﬁﬁiﬁ FHEG A
SEREZEMANBRERLEIREFEIE ZFELITHEFESAE )
A RZFAZ L —RAT éé"iﬁéﬁ G ok PBRBEAITHEBEATEER, FENEY
BEANIEE KB —?—%&fr#ﬂféﬁﬁ%?@é\
7H & THS, "
Lo | LELE, THEE  ERMMETHEAGEAR), 2020 £8 KK, FAZMIR,
RES S| ohadr, FHERE :.Fa%‘xsub 20204 8 #R).
Kt
540 3K, BRIIE, MRATH R, BEHEER (F=MR) , 20204,
P it ¥ " e e n e sk it n g Bl ar e AL e o
B Foo (AR 05 % S0 ATIRGAR F s IF R 2 AR )
®LFEFE: 100 % WFHFE:150 % SHPFE 300 %
Lk Y
FEA | emRFE 300 %
T | ek (Z#itH. FE#HRE) 1150 %
"HHEE A F I kM $u t https://info. ais. thu. edu. tw/csp & d %At
T BPEoRBFN "TREFFLAFR & o
WA R EnEL o P%—,é # gp:?;(,fié- ' A EREE A FI® LR
TLBXB2M0142 0B 53R /£ 3F 2021/5/28 12:54:56




