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marketing,

This module is designed to introduce the basic principles and concepts of

It provides theoretical, research and practical training in areas of mass
culture, new consumer society and marketing communication. It focuses on
rapidly developing issues surrounding global communications and
rehumanising marketing,

HpA R F P R W
et BAREEE -

AEARRE P RS R

J¥t i " zuae (Cognitive) |

e P2
TR (Affective) | ¥ T it (Psychomotor) |

ey

T ie(Cogitive) D FE APR SR L AR ERGLITR L HCRLEY
=~ iR (Mffective)  FE P NEAE S HE - LR - L - RERZZFY -
= ~ i (Psychomotor) @ F & Az fl P ervk s (78 Prpieff (F2 B Y o
5 , (4 = ’ e
5 KE PR 2) KB PE(E)
1| VAIABI 89 4T 5% 8218 4% 32 55 81 F 15 % | This module develops students’ oral and written
#l, gﬂ}]&i%f}i%’fﬁgﬂifﬁ%'ﬁ‘ communication skKills, critical and creative thinking,
él]?‘j—é)% %’E—z‘?}%ﬁo and
ability to work in a collaborative environment,
AR BT RE S L L S s
)3 e a1 H;\ ’ (H%) ¥l o e
1| % | ABCD 4578 E RTINS S-S S SN 1) PlISE ~ (T% 245
HeE ) FE(F
TEE~E R ) ER S
)
e R £
¥ o . , _ N
_ P Hpdezz p (Subject/Topics) %
=X
110/02/22~
2 ALa N 27
" lozss | FAEITAE
110/03/01~
~ 4= Ak ph] 4= A
2| oosor | ERATEHELITSHBA
110/03/08~| ,_ 0 s
4k 12 i
100314 | 1 SHELBLEE K
110/03/15~
4= r R > 5] 4= 2 e
W looyer | TT5H A AELATSHH
110/03/22~
g 5 A = s
2| 110/03/28 TREREALXBRETS
110/03/29~ e “
o 5
6| osoans | R EETHALBEAT A
110/04/05~
& 3 8 F A5 o
7 110/04/11 ﬂii’i]EFﬁJ,\/{/{,LIJ
110/04/12~
5] 2
% 110/0118 B, RA S nt
110/04/19~
o -
N osougs | R B A B EHA




110/04/26~ .
01 110/05/09 kit
110/05/03~]| ., | X .
U] oe | 1 o B SE 8 A 4 8
110/05/10~]
&
12 110/05/16 R
110/05/17~| 1, o oo it s
31 0/05/23 B R v AT 4 i R
110/05/24~ 2L B I B S b £ AR
140 10/05/30 Bl R, AR AT ST HH
110/05/31~
“ T 4 4= ’\) é
is| 0T R S AT A A AR
110/06/07~]| .
% 1744 SRR
161 1 10/06/13 KERATEH., ARITH - g afE
110/06/14~ .
70 10/06/20 B R AT B
110/06/21~ -
B 10/06/27 AR A
N B4 kB =%, FPdw 2 AL AL 49309
BT | SRATSAE KoK
ARER | BPMEELX
2oL 1-3R
B R s E1R
HE KA T, TR
T THB(6MR) 1E% @ MER ¥ &b 2020/04/06
Ecar]
gt o | TEITEE - ARHIAR G FEATHAPTHAS, #ALES | Kribbeln
” i im Kopf: Kreativitdtstechniken & Denkstrategien fiir Werbung, Marketing &
Medien ## : BER. EmmHl
ITA 2 R IR ¢ TN EREE Kotler %4 : B4 s : RE
7452 (13M) , Gary Armstrong  Philip Kotler T £# ZFa&  Z4#H
EF S &
A EERARN © RAWEIHEENWAEITIHE  ZHMBETE KR H3H
- M HFEE , ARMRE, BB H: 2017-05-31
ﬁﬁ%ﬁéﬁ DA ERx B, FREELSREBEFEYS, RIFEEF
B!, B8 E KR BAE, FR, BB 2020-01-03
NARENITH : AFABZBIEARX, T&FH) FHATR | BEL (Vista
Cheng) , 7% X4b , HAR B #: 2019-11-06
EARATH R BIT REH RES , BA &ma% 2019-05-29
BERERGABEAES  FENERE MELMTHE B8 BEROF
mE , RTHsE , HARBH: 2019-09-11
e B CRP 7 R R R L BT AL
®LFE: 300 % GFEHFE: 400 % GHEPFIFE: 9%
THEA ) emrwE: %

1\‘]""7 Y _\
el }\

&L GREBEERE) 1300 %




"HkEFEEAFE R R : https://info. ais. tku. edu. tw/csp # ¢ ¥ e
B % | FEoRBTR TREFELAER AN, 2o

4

KA BRERRZOFL FRYLERPE HFEREEAFE AR -
TAMXB1A2554 0A % 4

P/ £ 4% 2021/5/30  20:36:49




