1B 1098528 akE 4

Sz 4 e | st
CREATIVE STRATEGIES AND MARKETING FET LAIL CHIH-I
PROPOSAL WRITING
FiE-A ) N

B 2k e F B S i} PRAT

TAIXB2A

A2 SDGs
P BB 1%

SDG8 & E&)I* L ¥ 7 i AV B

A0 ) g T PR

I

I

— \5EIL‘-%$J_‘?"A‘&’ ;EJ‘O
S VBRI AT B o

VBB AR L o

rMERAEHRR S ACT)PFe a4 2B p Bt E

™
o

EREHEFFABHEE S - (0 £ 1 100.00)

EE L R TS S TR Iy

2. T

#Er oo (W4 1 40.00)
8. £ im%& - (£ 160.00)

SALf i

1

ZABRELA 65 FBEXARIREEE
%,iﬁ%%%%ﬁm% A2 HAIEA
sl —— R EME, 1EAREREETHSE

| EHABER BT EEEFHEES
WA 7y X—— & B £ 1w

A

AE 77 89

ARk )i

Based on the learning from classic and latest cases studies from Cannes
Lions, the Festival of Creativity, students will create a project and explain

it with the languages used by the global community of the creative
industry.
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