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This seminar is the compulsory course for postgraduate study. It serves as a
foundation for conducting qualitative research, Theories and practices will be
applied to study various qualitative research skills and technique as well as
research ethics, Through group discussion and practices, students are expect
to build up analytical ability for their future qualitative research.
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Research Topic and Research Question
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Research ethics
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Qualitative interview: finding reality?
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Interview design
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Interview design

109/10/26~
109/11/01

The analysis of qualitative interviews
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Focus Group
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Focus Group
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mid term exam week
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Ethnography I
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