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Introduce business model of insurance industry. Analyze insurance product

and promotion model,
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Tﬁ%’f%f"*ﬁ SHe9 X K#LA. & % % | 1.Understand the basic concept of insurance
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2.Know the concept of insurance marketing,
3.Know the trend of insurance industry.

HE P2 PR P

AR RS R

;; PR F;;:}f iﬂ %E;% KE > R
1| @ | BC 27 At TE (7
¥ )

ok R4

SER o A % (Subject/Topics) g

VI e s (58

2| b e A A G, (EE )

s | REIRE T4 A0/ TR

[ anaan

L rogions | FHZEBE

of 10N i e RS BB R

T oy | T E AT SHE R

$| 0| AT R AT SR

o NV o) 4T % 5 ELMASL

e aeanre

0| 0B S R T - AR R

| OO e - R AR

] s

) 0| B gL - A 4 £ 3 LEXUSHE i AR 35

5 gz | RSB D)

Joe ] eann

| MU g A Ap 108

18] T KR 8 R AR R L5 2HE A




i

ARER

TILRAZ Bk B aRAE, PR ARRER, LOSHARINIETH L, REX
MAZRBYZ, BT RRE B RETRE,
25t XN BT BRE.

B, ®’HK

yopd o

SHET B AR BT

¥
LR o
#LE’{T’E‘;‘%—’ ALK ﬂ\ s /#—~ e %/\H,, < £ L =27 Y LS s o
¥ e D E (A AR T M T BARKEFETY)
®LFE: 200 % @FEFE: % @HIEE %
~ ;“i . -
THEL ) emArFE: %
T | edi (FaEws) 1800 %
"HHE A F I ks ey ! https://info.ais. thu. edu. tw/csp #d Ktk
5 3 BPEoRBFTR TREFFLAFR LM, & o

TLOXM2B1753 0A

XABBEARENFTL cFRYIERPE > 2 AERERAFE UL -
/

3 F /£ 37 2020/8/3  11:24:01




