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Community Media provides an open API for users and developers to connect
in tandem. This course develops innovative services for diverse social media
based on data mining and heterogeneous data warehousing techniques, With
this course, students It can rapidly develop application services that grasp
the social trends through information technology, and further deepen the
connotation of information to carry out various types of innovative service
development,
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We'll cover Facebook's FQL and Graph APIs, and the
Twitter API to get public social network information,
LinkedIn, the most commonly used social network

for personal job hunting nowadays, and social media
such as Google+, hoping to get away with Facebook,
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4 Using Social Media for Global Security, Ravi Gupta and Hugh Brooks, Wiley
T E | 2013

Lz (v ¥ e PSP A2 1 > : Pt e E 7
! ;ﬂii 2 kO (RP @ SRR R P TR L AR R)

L ®LFE: 200 % @FEHIFE 300 % GHFIFE: 200 %
FUEE ] emAE 300 %
T | et () 9%

"HHE A F I k) ey ! https://info.ais. thu. edu. tw/csp & d Ktk
§ % | FToRRTR REPEEIRAA, -

MABREIRZDFTLE o FRYIERPET 7 AR L FE LR -
3

TLMXJ1M2230 0A ¥ P/ ¥ 3F 2020/8/4  12:15:56




