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Internet marketing is no longer a subsidiary of e—commerce and information

technology, and introduces the theory, practice and future of internet
marketing,
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1| 2 A Gk AR AT S Students will be able to understand the internet
marketing,
2 | ABHASEAT S I 3 Introduce the concept of internet marketing.
3| ABHEATHE B 75 B3T3, introduced the concept,practice and discussion.
4 | N 4B AR AT EE IR 75 B R AR, Introduces the concept of internet marketing service
and features,
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