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SEMINAR ON CREATIVE THINKING
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Creative Thinking is a necessary survival skill in this generation, Once
cultivated, it helps with critical thinking, team collaboration, and problem
solving., This course will cover the theoretical concepts and real-life
applications of Creative Thinking, In the context of social psychology,
students will explore all possibilities of creativity through different
counseling scenarios, In addition, through personal life experience, students
will further explore and seek the effectiveness and application of Creative
Thinking,
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1| BB H4ET A ZEE2 04 B2 % | Coming out of this course, students can expect to:
Develop an understanding of the theory and
concepts of Creative Thinking
2|2 E X B BF TR, #¥EBE| Coming out of this course, students can expect to:
2, BERAZE, Cultivate associative ability and experience creativity
through in-class case studies and learning drills
3| BEAEMRLAETE %‘éﬁﬂl #| Coming out of this course, students can expect to:
EHRAAZAHELNE d’ Incorporate the theory and practice of Creativity
Thinking in their own counseling curriculum,
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