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This course is intended to achieve the following course objectives:
understand basic HCI concepts and definitions

. understand users and methods of collecting appropriate data
study User—Centered Design, task analysis, and other key HCI methods

perform prototyping and evaluation

1
2
3
4. develop an understanding of needs analysis of user interactions
5
6. perform usability testing

7

understand design evolution
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1 This course is intended to achieve the following
course objectives:
1. understand basic HCI concepts and definitions
2. understand users and methods of collecting
appropriate data
3. study User-Centered Design, task analysis, and
other key HCI methods
4, develop an understanding of needs analysis of
user interactions
5. perform prototyping and evaluation
6. perform usability testing
7. understand design evolution
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1 109/09/20 Introduction Chl What is Interaction Design?
109/09/21 ~
2 Ch 2 — Understanding and Conceptualizing
109/09/27 .
Interaction
109/09/28~ .
3 109/10/04 Ch 3 — Understanding Users
109/10/05~
4 Ch 4 — Designing for Collaboration and
109/10/11 e
Communication
109/10/12~ .
5 109/10/18 Ch 5 — Affective Aspects
109/10/19~
6 Ch 7 — Data Gathering Ch 8 — Data Analysis,
109/10/25 . .
Interpretation and Presentation
109/10/26~ .
7| Lo/11/01 Spring Break (Campus Closed)
109/11/02~ . .
8 109/11/08 Ch 9 — The Process of Interaction Design




109/11/709~ - - - .
21 109/11/15 Ch 10 - Identifying Needs and Establishing
Requirements
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10 ;
loo/11/ge | Midterm
109/11/23~ _ . .
11 109/11/29 Ch 11 - Design, Prototyping and Construction
109/11/30~
12 _ . )
109/12/06 Ch 12 Introducing Evaluation
109/12/07~
13 _ )
109/19/13 Ch 18 An Evaluation Framework
109/12/14~ N . . .
14 Ch 14 - Usability Testing and Field Studies
109/12/20
109/12/21~
15 .
109/12/97 Presentation I
109/12/28~
16 .
110/01/03 Presentation II
110/01/04~
17
Ho/o1/10 | Wrap up
110/01/11~
18 ;
1osos17 | Final
i3
AREIR
#EXG | T, XK

Preece, J., Rogers, Y. & Sharp, H. (2007). Interaction design: Beyond
human-computer interaction (2nd ed.). West Sussex, England: John Wiley &

#xHt Sons,
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