AL B 1 09FERY L S DKL E 2

RS o | 558
. . % &g
AR LA ~ ¥
A A KEF | AN-CHI WU
BUSINESS ENGLISH
A kR = A
-l-l'— AN & g2 B
Bk i P | R AR

TLFXE2A

o (o) & oT O O

-~ %l r*‘i"’fﬁﬂ@u PRTIRE P FA R TABGE ) - TRIERFT, - TS AN

S

~ "%J—— o

,E,:\.»_:r_/

SR A ?«#i’imf’?ﬂt’a IR s o BB M F S ET TR E o ud
= r.\;‘%_‘{_iﬁJ %’rb]r*.u?%’ g o

i

N %4;]_‘@][1\ 4_/,3‘;\.&7%1‘,,—,/3% ,xr B ,%ﬂ Wk,—r baw m ;,,Ea FW #J 1B ”«#—i’r@""‘; °

AEAR I~ k(PP 4 2 p st £

ABVEFRFET ~WELF2 0404 - O£ 150.00)
C.33" & AR bt g2 it 4 - OF £ 150.00)

Aot B A AE Az mp L E

1. 2ZRARTF - (W0 £ 1 30.00)

~N N

.:ﬁzmﬁﬁﬁ o (34 £ 1 10.00)
. 3&1—— "
J@%rifoﬁLﬁrzaﬂm

o (v & 1 40.00)

SALf i

iiu%%zéﬁﬂf]gi%%ﬂ%ki’%*ﬁﬁﬁ%éﬁﬁxﬁ ¥, BREZERANRNE EH
o l, REZBA A TN, B, SERTFEH, NEHELL
AHET MR ﬁi)ﬂz% .

The course is designed to help students to build professional English
language communication skKills in structured business environments. This
course also broadens students’ knowledge of modern business concepts.
Through a series of organized topic reading, listening, writing practices and

discussion, students would become more familiar with the use of business
language.,
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