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INTERNET MARKETING
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The guideline of internet marketing course.These course was divided into
four dimensions, covering Internet markting introduction” , “internet
marketing theory” , “internet marketing practices” and “the future vsion of
internet marketing.”

The contents of course was taking into account both with theory and
practices fully focus on the key issues of internet marketing,
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c. To understand the basical of marketing
theory.furthermore.to catch the core principle of
internet marketing,
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