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The course is designed to help students to build professional English
language communication skKills in structured business environments. This
course also broadens students’ knowledge of modern business concepts.
Through a series of organized topic reading, listening, writing practices, and

discussions, students would become more familiar with the use of business
language.,
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1 109/09/20 Introduction and Orientation
109/09/21 ~ . . o
2 109/09/27 Unit 1 Planing and Organizing
109/09/28~ . . o o .
3 109/10/04 Unit 1 Planing and Organizing WMAIBOEIED HR)
109/10/05~ . .
4 109/10/11 Oct 9, Adjusted Holiday No Class
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5 109/10/18 Unit 2: Service Industries
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6 109/10/95 Unit 2: Service Industries
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1 L0a/11/01 Unit 3: Marketing
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81 109/11/08 Unit 3: Marketing
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9 L09/11/15 Unit 4: Problems and Conflicts
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| o/11/99 | Uit 4 Problems and Conflicts
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12| /19706 | Unit 9¢ Getting your message across




109/12/07~ .. .
13 109/12/13 Unit 5: Getting your message across
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14 109/12/90 Unit 6: Meeting and Discussions
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15 109/12/27 Unit 6: Meeting and Discussions
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17 110/01/10 Review Unit 4-6
110/01/11~ Sps
B 100117 AARAAA
PERYRYTESUNREE T, THLREHFRB =K,
?%7(7%
AR EAR
wEXRH | B, BHEHK
s Business Plus 3, by Margaret Helliwell, Cambridge University Press
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