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This course endeavor to cultivate a motive for sensitive to economic
phenomena, We will use the examples of problem solving or phenomenon
explanation to draw students’ attention. From basic rational choice model to
behavioral economics, we will aware some economic model are not so
intuitive, Except for self-interest, is there any other elements that guiding
our behavior? For example, fairness, justice, compassion, etc,
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Robert H. Frank, The Economic Naturalist: In Search of Explanations for
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Bardsley, Nicholas Cubitt, Robin Loomes, Graham, Experimental Economics,
on-line
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