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The purposes of this course are to foster students’ basic concepts and
theories of market survey, and to develop students  abilities including
decision making and data analysis.
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1| 2ABETMA K THALTETER | Students will be able to understand various topics
o 4E B A, related to Market Survey, such as marketing
research process, questionnaire design, research
methodology, etc,

2| B AFEE RS T RREFEHR M| Students will be able to develop decision—making
Z BEN], and data analysis abilities,
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