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This course aims to introduce students to the field of cultural studies.
Students will be familiarized with major issues and concepts by reading
several essays relevant to this field. Also, students will be guided to make
cultural observations in everyday life and further to apply theoretical

concepts to analyzing contemporary cultural phenomena,
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| 109/09/14~ Introducti to th
109/09/20 ntroduction to the course,
109/09/21~ . ]

2 108/08/27 Tourism and urban life
109/09/28~ . . ]

31 109/10/04 10/2 bridge holiday, and we will arrange make-up

class, P # # 7% M AR

109/10/05~ . ) . e

4 10/9 national holiday B & B ##1&
109/10/11
109/10/12~ ) ] . _

5 109/10/18 Architecture and cultural preservation Group Discussion I
109/10/19~ ) ] . _

6 109/10/25 Architecture and cultural preservation Group Discussion 2
109/10/26~ . . _

7 109/11/01 Advertising Group Discussion 3
109/11/02~ . . _

8 108/11/08 Brand and Identity Group Discussion 4
109/11/09~ ' _

9 108/11/15 Students Oral Presentations I-—-Make up class from

12:10-13:00 on Nov. 13
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10 S L]

109/11/22




109/11/23~ s ) . . . .
1 0/11/29 40.5% i ¥131 3% - —fashion and identity Group Discussion 5
109/11/30~ . )
12 109/12/06 Music and Revolution
109/12/07~ . ) . .
13 108/19/13 Music and Revolution Group Discussion 6
109/12/14~ . . .
14 109/12/90 Meme and memetics Group Discussion 7
109/12/21~ ) . . .
15 Works of Art in the Age of Technological Group Discussion 8
109/12/27 bt
Reproducibility
109/12/28~ .
16| 1 10/01/03 1/1 New Year Holiday
110/01/04~
17 110/01/10 Students' Oral Presentations II-Make up class from
12:10-13:00 on Jan, 8
110/01/11~ .
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