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This course aims to explore how creativity, innovation and culture affect not
only in companies, but also in nations and regions, Additionally, people are
involved in the pervasive intrusion of the digital media communication into
everyday lives, In order to enrich the culture life, it is important to
understand how mass communication applies to culture industries and how
they cooperate with each other. The course will also introduce how
traditionally non-—creative industry segments are starting to use creativity in
communicating, marketing and adding value to their products and services
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